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“ Leveraging the Web as Part 
of Your Marketing Mix ”

Lyn Mettler
President

Charleston Digital Corridor

Fridays @ the Corridor

• Two-thirds of Americans say traditional journalism is 
out of touch with what they want from news, and for 
nearly half of Americans the Internet is now the top 
source of news 
-- We Media/Zogby Interactive, March 6, 2008
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• Newspapers
– The Audit Bureau of Circulations found a 2.6% 

decline in paid weekday circulation from April to 
September 2007 of more than 500 newspapers 
across the nation.

• Magazines
• Condé Nast closes House & Garden
• Time Inc. lays off 100 people

• TV
• DVRs are reducing ad viewership
• Superbowl is even more competitive for ads.

• Radio
• iPods, Podcasts and satellite radio are 

impacting the number of radio listeners.
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The Web is growing!
• comScore reported that social networking site traffic 

rose 33% to 81 million unique visitors in August 2007 
versus August 2006. Blog traffic grew 23% to 28 
million unique visitors, while online video site traffic 
increased 20% to 93 million.
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2. Show Your Personality!
• Blogs

• Podcasts

• Video



2

7 Reasons You Cannot Ignore the Web

3. Get an Inside Perspective

• Listen to your audience’s conversations.
• Communicate directly.
• Address negative chatter and inaccuracies.
• Monitor the Web for mentions of your company. 
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4. Reach Your Audience in a New Way

• Inundated with email!
• Stay top of mind
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5. Build a Buzz 

• Web techniques complement other marketing 
strategies.

• A loop of information that continues to build.
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6. Zero in on Your Target

• Target a very specific group or audience.
• Reach smaller numbers, but more qualified 

leads.
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7. Cost Effective

• Most of these techniques are free!

• Factor in your time.

Blogs

• What is a blog?
Web Log

• Eight out of 10 Americans know what a blog is and 
close to half have visited blogs, according to a survey 
from Synovate/Marketing Daily.

— WebProNews.com, Aug. 30, 2007

• Blog traffic grew 23% to 28 million unique visitors 
between August 2006 and August 2007.
— eMarketer, Sept. 25, 2007
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Blogs
Case Study

Blogging With a Purpose

Podcasts

• Podcasting Defined

• A projected seven million Americans download and 
listen to podcasts every week, with an additional 21.4 
million listening to a minimum of four podcasts every 
month.

— eMarketer, June 20, 2007

• 23% of Podcast listeners have incomes over 
$100,000 

– comScore Media Matrix, Feb. 2008

Podcasting
Case Study

Charleston Area Events

Social Networking

• Social networking site traffic rose 33% to 81 
million unique visitors in August 2007 versus 
August 2006.
— eMarketer, Sept. 25, 2007

• More than half of MySpace users are over 
age 35.
— ComScore Media Metrix, Oct. 6, 2007

It’s the Place to Be!

Digitizing Your Social Life

“Right now, the interactions among friends, 
neighbors and colleagues -- a.k.a. word of mouth --
is still analog. You go to a cocktail party, and a 
friend tells you about this incredible pediatrician he's 
found. You ask a few other friends to confirm that 
data and eventually two things happen: You switch 
doctors, and the physician becomes a favorite in 
town. Now imagine that information automatically 
pushed out to all your friends, tested, verified and 
returned to you in 24 hours, and you have 
Zuckerberg's vision for Facebook.” – LA Times

Social Networking

Versus
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Social Networking
Case Study

Sending Fans to Facebook

Online Video

• 57% of online adults have used the Internet to watch 
or download video, and 19% do so on a typical day.
— Pew Internet: Online Video, August 7, 2007

• Three-quarters of broadband users (74%) who enjoy 
high-speed connections at both home and work 
download video online.
— Pew Internet: Online Video, August 7, 2007

• Even Oprah and the Queen of England have their 
own YouTube channel!

Online Video

One for the Dogs

Online Video
Case Studies

A Little Bit of Everything
the office

Case Study The Rules of the Web

Authenticity

Control

Creative

Tone

Move fast!

When in Rome…
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Twitter

ClassifiedFlyerAds.com 

Panraven – “Stories”

Other Tools

“The Internet is becoming the town 
square for the global village of 

tomorrow.”
—Bill Gates

Lyn Mettler
President, Step Ahead Web Strategies 

Owner, Mettler Public Relations
(843) 388-8376
AIM: LynMettler

lmettler@stepaheadwebstrategies.com
www.stepaheadwebstrategies.com

www.mettlerpr.com
OR Check us out on MySpace or Facebook

Blog: www.newworldpr.blogspot.com

How to contact me:


